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Maico Electronics, Inc. sincerely endorses the aims and objectives of the Society 





of Hearing Aid Audiologists and congratulates the officers and members who 
direct and support the Society’s program. We are proud that several 
Maico dealers were among the founders and that the majority of our present dealer 


group are active members today. 


Territories are available to experienced hearing aid consultants who measure up to 
SHAA standards. Write Earl G. Peterson, Room 90V, MAICO ELECTRONICS, INC., 
MINNEAPOLIS 1, MINN. 





MAICO ELECTRONICS, INC. 


21 N. THIRD STREET MINNEAPOLIS 1, MINN. 


Hearing Aids — Hearing Glasses — Audiometers — 
Auditory Training Systems 
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Yow HEAR 7Lcs 


by KENNETH S. WOOD 


president, Society of Hearing Aid Audiologists 





There's a new spirit in the Society of Hearing 
Aid Audiologists. 


Evidence of the new spirit lies in the new 
chapters which are being formed in Colorado and 
California, and in the plans for chapters in 
Michigan and Louisiana. 


The new spirit is responsible for the fact that 
more and more dealers and consultants are applying 
for certification. On page 6 of this issue of 
Audecibel there's a list of 90 pending applications 
-- a record number. 


Moreover, the new spirit was evident to all 
who attended the recent West Coast Meeting. 


Because of this new spirit, I can predict 
confidently that the forthcoming Annual Meeting in 
Chicago will be one of the greatest, biggest, and 
most important ever held. It will be a meeting 
that you will certainly not want to miss. 


Our program chairman, Stanley Foster, has in- 
formed me that his plans include a report from the 
Hearing Aid Industry Conference, two or three sales 
speakers, and talks on technical and psychological 
aspects. Among the speakers will be clinical 
audiologists -- and possibly a visitor from Europe. 


Let me urge you to make hotel reservations now, 
by writing to the Hotel LaSalle, Chicago, Ill. 
Dates of the meeting are October 9th and 10th. 


I'll look forward to seeing you there! 


Nnueth ob ld roc 
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This 
Advertisement 
May Disturb 

a Lot 





2 BN PET BE 


business career and annoying in your social life. 


hearing lose can be corrected, visit a hearing aid 
_ spetialiat. He's thoroughly familiar with today’s tiny 










t i did he « say?” 


‘hella. 
For most bard-ol-hearing people, fortunately, help 
jn available, First see your doctor. Then, if your 











* i etd dnt eherpned by qualihed ta St you with om Incemipiente aid tap 
sy aaa a ar sacanann sasiiel to bani : 
+ are bothered by “ringing” in the ears... you may Cham a be powered by se 
have a hearing defect tha: can be costly in your ve een uisddee ashes 


of People 


We frankly hope it does. False pride all too often 
keeps the hard-of-hearing person from seeking help. 
So we are regularly telling the 2,700,000 readers of 
TIME and BUSINESS WEEK about how to recog- 
nize the symptoms of hearing loss and what to 
do about them. 


In advertisements like this, we are reminding the 
hard of hearing —and their friends and relatives — 


In Canada, Mallory Battery Co. of 
Canada Ltd., Toronto 4, Canada 
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but von comma instraments . . . ix well 


of the important services rendered by you 
and other hearing specialists and of the highly effec- 
tive, yet inconspicuous, hearing instruments 
available today. 


Mallory pioneered the tiny mercury batteries that 
helped make these tiny instruments possible. Mallory 
helps you and your clients by producing the most 
dependable mercury batteries money can buy. 


Mallory Battery Company 
Cleveland, Ohio 
a division of 






















SHAA WELCOMES 21 NEW MEMBERS 








New Individual Certifications 


Francis M. Adams, Beltone Hearing Service, 
706 Bass Bidg., Enid, — la. 
Allan H. , 502 N . Wild Olive, Day- 


Cohan, Beltone Hearing Aid 

Center, 365° Chapel St., New Haven 10, Conn. 
E. Conn, Jr., Beltone Hearing Aid Co., 

909 6th Ave., San Diego, Calif. 

Gary E. » T. Eaton Co., Ltd., Toronto, 
Ont., Canada 

i, Neil Cordon, Alto aiarie Aid Center, 
424 Tasso St., alif 

Bashford L. 


tona Beach, Fla. 
Dorothy 


Palo Alto, C 
Beltone Hearin Service, 
5305 Hohman Ave., Hammond, Ind. 


Gerald J. Gilbo, Beltone Hearing Service, 1511 
Franklin St., Oakland 12, Calif. 

Duncan R. Hardy, Auditone Hearing Centre, 
302 Tegler Bidg., Edmonton, Alta., Canada 
Chester J. Jelonek, Richmond Hearing Center, 

2639 Humphrey Ave., Richmond, Calif. 

Harold N. Lightfoot, Maico of Nova Scotia, 301 

Barrington St., Halifax, N.S., Canada 
mard G. ccini, Vicon Instrument Co., 
Colorado Springs, Colo. 

Michael Merrick, Maico Hearing Service, 501 
Professional Bldg., Wheeling, W. Va. 
arvey B. yhre, Maico of Oakland, 1724 

Franklin St., Oakland, Calif. 

Robert E. Nelson, Southwestern Hearing Aid 

Co., 705 Olive St., St. Louis 1, Mo. 





Frank N. P; Otarion 


meus Co., 402 
Wick Bidg.. Youngstown 3, 


Edwin G. Peterson, Shaw Ph van Co., 902 S. 
W. Yamhill St., Portland 8, Ore. 
Mrs. Catherine A. Platte, Heinz Hearing Cen- 


ter, 154 Monroe ” Ave. , Grand Rapids 2, Mich. 

Fernando G. Acousticon Arcade, 542 
S. Broadway, Los Angeles 13, Calif. 

Robert G. Shelby, Beltone of Sarasota, 5 N. 
Central, Sarasota, Fla. 

A . zumBrunnen, Professional Hearing Aid 
enter, 219 W. 7th, Los Angeles 14, Calif. 


New Firm Certifications 


Beltone Aid Center, 507 3rd Ave., 
Santa Rosa, Calif. 

Beltone Hearing Aid Center, 111714 Brown St., 
Napa, Calif. 

Otarion Hearing Co., 402 Wick Bldg., Youngs- 
town 3, Ohio 





APPLICATIONS PENDING 





professional ethics are above reproach. 
listed below 
to that effect, stating specific reasons. 





NOTICE TO OUR READERS: The Society’s By-Laws require that the names of ap- 
plicants for certification be published in each issue of Audecibel. 
cedure is to insure that the Society certifies only reputable indiivduals whose business and 
If you have reason to believe that an applicant 
not be certified, we would appreciate it if you would send us a letter 
Please be assured that we shall keep the source of 
our information confidential, and shall utilize such information only as the basis for further 
investigation, not as a reason in itself for rejecting an application. Send all letters to: 
H.A.A., 260 Southfield Road, Detroit 29, Mich. 


The reason for this pro- 








Individual Applications Pending 


ARKANSAS 
Marie. Newell, Beltone Hearing Service, 220 
State Line, Texarkana 

CALIFORNIA 


Herbert Bluechel, Berkeley House of Hearing, 
2132 Center, Berkeley 4 
John C. Armstrong, Armstrong Hearing Cen- 
ter, 252 W. 2nd, Escondido 
Wilbur Wettig, Hearing Aid Center, 117!4 S. 
Central, Glendale 
Maurice Berkey, Acousticon of Hollywood, 1710 
N. Wilcox, Hollywood 
th ey, Acousticon of Hollywood, 1710 
N. Wilcox, Hollywood 
Simon Barach, Acousticon-Barach, 6804 Pacific, 
Pacman Park 
arry E. Doran, Acousticon Long Beach, 143 
an, 3rd, Long Beach 
Thalia May, Otarion of Long Beach, 144 Lo- 
cust, Long Beach 
iheldon Bass, United Hearing Center, 608 S. 
Hill, Los Angeles 14 
Mina Hormell, Morning Side Hearing Center, 
8717 S. Western, Los Angeles 47 
Paul Robinson, 403 W. 8th, Los Angeles 14 
Leo Wittman, Assoc. Hearing Centers, 629 S. 
Hill, Los Angeles 
Burnson, Western Hearing Centers, 
1440 San Pablo, Oakland 
Dwight Frost, Beltone Hearing Service, 1511 
Franklin, Oakland 
William Fox, Acousticon of Pasadena, 116 N. 
Los Robles, Pasadena 
Vernon Posey, Calif. Hearing Aid Center, 1017 
9th, Sacramento 
Emmett Woodward, Woodward Hearing Aid 
Center, 1128 10th, Sacramento 
Euell Labhard, Better Hearing Center, 26 
O'Farrell, San Francisco 
Willis Older, Transistor Hearing Aid Co., 135 
W. Santa Clara St. 
ey Rule, Maico San Jose Hearing Center, 
42A S. ist, San Jose 
Howard Sheehan, Transistor Hearing Aid Co., 
135 W. Santa Clara, San Jose 
Crocker B. . Peninsula Hearing Service, 
150 E. 3rd, San Mateo 
August Cordogan, Cordogan’s Certified Hear- 
ing Service, 415 N. Broadway, Santa Ana 
H. Dale Rather, 809 N. Main, Santa Ana 
Marvin Elfenbein, Better Hearing Center, 1213 
4th, Santa Monica 
Margaret Forbes, Stockton Hearing Aid Cen- 
ter, 7 S. Calif., Stockton 
Geo. Robinson, Maico Vallejo Hearing Center, 
435 York, Vallejo 
Mildred Robinson, Maico Vallejo Hearing Cen- 
ter, 435 York, Vallejo 
Max Trymucha, Beltone Hearing Service, 916 
Marin, Vallejo 
COLORADO 
W. Alfred Lippincott, Lippincott Hearing Cen- 
ter, Republic Bldg., Denver 
FLORIDA 
Ralph Hoyt, Sonotone of Lakeland, 112 Brod- 
— Bid Lakeland 
5 Scllivens Beltone Hearing Service, 104 
— Mai Orlando 
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Douglas Cater, Pensacola Hearing Center, 
Town & Country Plaza, Pensacola 

Robert S. Rouse, Beltone Hearing Aid Serv- 
ice, 14 E. Romana, Pensacola 

Sherman Hunt, Maico Hearing Service, 415 1st 
Nat’l Bank Bldg., Tampa 2 


GEORGIA 
James Fleming, Beltone Hearing Service, 215 
9th, Augusta 
James O’Shea, Beltone Hearing Service, 314 
13th, Columbus 


HAWAII 
Ronald S. Fujii, Sonotone of Hawaii, 207 Nat'l 
Bldg., Honolulu 13 


ILLINOIS 
Alma Bamberger, E. Weinberg & Assoc., 7915 
S. Halsted, Chicago 20 
Sylvester A. Dell, E. Weinberg & Assoc., 7915 
5. a, Chicago 20 
Richard E. Kabel, Illinois Hearing Service, 207 
Jefferson Bldg., Peoria 


INDIANA 


Robert H. Ackerman, Audiphone Co. of N. Ind., 
214 St. Joseph, South Bend 1 


Stanley E. Thomas, Beltone Hearing Service, 
130 S. Main, South Bend 
IOWA 
William R. Syers, Acousticon Syers Co., 219 
Main, Davenport 
MARYLAND 


Chas. Williams, Audivox Hearing Center, 114 
Camden, Salisbury 


MASSACHUSETTS 
John Dee, Beltone Hearing Service, 276 Worth- 
ington, Springfield 3 


MICHIGAN 

Clarence Johnson, Cooperative Hearing Clinic, 
2026 David Stott Bldg., Detroit 26 

Pearl Witte, Witte Hearing Service, 410 S. 2nd, 
Escanaba 

Clyde Urquhart, Audivox Hearing Center, 416 
Tussing Bldg., Lansing 

Grant E. Born, 407 E. Lake, Petoskey 

Chas. Baker, Maico of Port Huron, 5301 La- 
peer, Port Huron 


MINNESOTA 
Philip Toconita, Dahlberg Hearing Center, 402 
St. Peter, St. Paul 2 


MISSOURI 
Zelma Young, S’western Hearing Aid Co., 705 
Olive, St. Louis 1 


MONTANA 
Ervin King, Beltone Hearing Center, 3008 N. 
2nd, Billings 
Willard Uht, Empire Hearing Aid Service, 3003 
N. list, Billings 
NEBRASKA 
Ernest Dallier, Jr., Beltone Hearing Center, 427 
Sharp Bldg., Lincoln 
NEW MEXICO 
Dudley Williams, New Mexico Hearing Cen- 
ter, "12 NW 5th, Albuquerque 
Katherine Williams, New Mexico Hearing Cen- 
ter, 112 NW Sth, Albuquerque 


NEW YORK 
Nathan Fishbein, Beltone Hearing Service, 2488 
Grand Concourse, Bronx 58 
Scarpati, Beltone Hearing Aid Service, 
44B N. Franklin, Hempstead 
William A. Jewell, Otarion Listener Corp., 
Cases 
1 Dunlavy, Dunshaw, Inc., 130 W. 42nd, 
New York 36 
OHIO 
Rita Miller, Maico Hearing Service, 753 Ist 
Nat’l Tower, Akron 8 
Mae A. Fitz, Beltone Hearing Aid Service, 1530 
NW Frazer, Canton 
Donald Faehnle, Don Faehnle Hearing Service, 
a E. State, Columbus 
Vaupel, Hearing Aid Center, Odd Fellows 
While, E. Liverpool 
eer Adlard, Miami Valley Hearing Service, 
ique 
Alden F. Boure’, Sr., Springfield Hearing Serv- 
ice, 73 Arcade Bldg., Springfield 
E. Davis, Beltone Toledo Co., 1432 Su- 
perior, Toledo 
Ordway, r- Beltone Toledo Co., 432 Super- 


ior, ‘oled 
McMillen, Acousticon of Zanesville, 
59 S. 4th, Zanesville 


OREGON 
Theo. Riaz, Beltone Hearing Center, 712 SW 
9th, Portland 5 
LeRoy Stacey, Portland Hearing Center, 419 
SW Alder, Portland 


PENNSYLVANIA 
Sidmey Perkins, Perkins Pharmacy, 
26th, Philadelphia 32 
Clarence Rober, Beltone Pittsburgh Co., 810 
Liberty, Pittsburgh 22 


RHODE ISLAND 
Charles Conte, Maico Hearing Service, 23 Ar- 
cade Bldg., Providence 


TEXAS 
Inez Greer, Acousticon of Dallas, 1604 Main, 
Dallas 
Lin Greer, Acousticon of Dallas, 1604 Main, 
Dallas 
Gordon 


2900 N. 


Bisel, Beltone Hearing Center, 6611 
Main, Houston 25 


UTAH 
Irving Dryfoos, Acousticon—Salt Lake, 311 S. 


Main, Salt Lake City 
VERMONT 

Herbert Davis, Optical Center, 106 Church, 

Burlington 

WASHINGTON 

Victor Thompson, 813 S. 72nd, Tacoma 
WISCONSIN 

Ed J. Hofkes, Frank J. Brown, M.D., 116% 


N. Bridge, Chippewa Falls 
Erling Johnson, Acousticon of Madison, 
Pinckney, Madison 3 
obt. Williams, Acousticon of Madison, 115 S. 
Pinckney, Madison 3 


CANADA 


BRITISH COLUMBIA 
Rudolph G. Hahn, Institute for Better Hear- 
ing, 49 W. Hastings, Vancouver 4 


ONTARIO 


Olivier Pelletier, Jr., Maico Hearing Service, 
250 Besserer, Ottawa 2 
livier P. ier, Sr., Maico Hearing Service, 
250 Besserer, Ottawa 2 
L. Scott, Hearing Aid Center of Ot- 
tawa, 44 Bank, Ottawa 
Andrew Hendry, 1193 Bay, Toronto 


115 S. 
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Ntory ond Powe, 


Here for the first time is a behind-the-ear hearing 
aid combining both comfort and power—the revolu- 
tionary Tonemaster Bantam Earette. Yes, Tonemas- 
ter scores again with its new design leadership in the 
hearing aid field and continues to give its hearing aid 
dealers the latest and most advanced behind-the-ear 
instrument in the industry. The Tonemaster Bantam 
Earette will sell for you—will delight your customers 
and develop many new customers for you. When 
you’re looking for a sale and a satisfied customer re- 
member the Tonemaster Bantam Earette—the ulti- 
mate in design and power. 








NATIONALLY ADVERTISED 


Magazines —Featured in leading national magazines the 
year ‘round. 

Television—On NBC Network TV weekly with prominent 
local dealer mention made each week. 

Newspapers— Weekly schedules carried out at local market 
level mean high volume dealer sales. 

National Publicity and Public Relations Program—Tone- 
master is now being publicized through newspapers, trade 
pers, magazines and TV with an —— national pub- 
city asim sens pry the name Tonemaster in front of 
the American public on a scale unequalled in the industry. 


























@ New-design enclosed battery compartment. 
@ Separate on-off switch. 

@ Smaller—lighter—more comfortable to wear. 
@ 675 Battery for maximum economy. 

@ Worn on either ear. 

@ Contour Shaped for Perfect Comfort. 


@ The most powerful behind-the-ear instrument on 
the market. 


SEVERAL SELECTED TERRITORIES AVAILABLE 


Here is your opportunity to get in on Tonemaster volume prof- 
its... the hearing aid company that revolutionized an industry 
in four years. We need outstanding dealers—just as you need 
an outstanding product to sell. Write us today. Let’s put the 
combination together for increased profits! 


Your inquiry is cordially invited. All communications 
will be held in strict confidence. 


MANUFACTURING COMPANY 


128 SOUTH MONROE © PEORIA, ILL. ¢ PHONE 6-0871 


The Need for Ethical and Professional Standards 
In the early years of the hearing aid industry, few 
dealers were competent and ethical, and it was almost 
impossible for the hard of hearing public to identify them. 
Moreover, the person who needed a hearing aid was 
confused, misled, and alienated by false and sometimes 
fraudulent advertising. Adequate testing and fitting pro- 
cedures were largely unknown. Post-fitting service was 


considered important by only a minority of reputable 
practitioners. 


The Society of Hearing Aid aotaingios 

In 1951 a small group of hearing aid dealers, aware 
of their responsibility to the public, resolved to do some- 
thing to improve conditions in the hearing aid industry. 

They realized that hearing aid audiology must take 
the same paths followed by the professions if it were to 
effectively serve the hard of hearing person. 

Education must be improved. Unethical sales prac- 
tices must be stopped. Misleading advertising must be 
eliminated. Some way must be found to guide the hard 
of hearing individual in his search for a reputable hearing 
aid dealer. 

To achieve these goals, they founded the Society of 
Hearing Aid Audiologists, in 1952. 


Objectives of the Society 

Since its inception, the Society has been making 
steady progress in five areas: 

1. Establishment of standards of competence and 
ethical practice. 

2. Examination of hearing aid dealers and salesmen 
who apply, and the awarding of certification to those who 
meet these standards. 

3. Dissemination of information to the public and oth- 
ers regarding the meaning and value of certification. 

4. Education and training of Certified Hearing Aid 
Audiologists and others who work with the hard of hear- 
ing. 

5. Helping to eliminate unethical practices in the 
hearing aid industry. 


Membership in the Society 

The Society is not a trade association in any sense 
of the word, and no manufacturers or others are eligible 
for membership unless they meet the Society’s strict 
requirements for certification. 

All members of the Society are of one class only, 
and all are Certified Hearing Aid Audiologists, certifi- 
cation being synonomous with membership. 


Certification Program 

The reputable, professional worker in other fields can 
be easily identified, usually by his membership in a pro- 
fessional society. In some cases, a National Board has 
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been set up to examine applicants and to certify those 
who meet established standards. 

In the field of hearing aid audiology, the qualified 
specialist is identified by the title Certified Hearing Aid 
Audiologist and by his membership in the Society of Hear- 
ing Aid Audiologists. 

The Certification Program is administered by the 
Society’s National Board for Certification. Both firms 
and individuals may be certified. 


Requirements for Individual Certification 
MINIMUM TRAINING AND EXPERIENCE REQUIRED 

1. Actual experience with supervision in the fitting 
of hearing aids for a period of not less than two years; or 

2. Actual experience in formal apprenticeship with 
supervision equivalent to that of the Veterans’ Training 
Program as approved by the Veterfins’ Administration; or 

3. Outstanding professional attainment generally rec- 
ognized in the industry, which meets special criteria ap- 
proved by the Board; or 

4. Completion of a course of study in the fitting of 
hearing aids in a school approved by the Board as main- 
taining satisfactory standards, receiving a certificate or 
degree from such school, certifying to the satisfactory 
completion of said course of study, and one year’s experi- 
ence in the fitting of hearing aids; or 

5. Any satisfactory completion of schooling, experi- 
ence or attainment which the Board shall consider clearly 
to meet the requirements of a qualified hearing aid audio- 
logist, provided that written findings are made by the 
Board disclosing the consideration made, governing ap- 
proval of any applicant of these provisions; and PRO- 
VIDED that all experience and supervision required under 
paragraphs 1, 2, 4 and 5 shall be of the type and character 
approved by the Board. 

COMPETENCY 

The applicant must submit: 

1. The signatures of three qualified persons, one of 
whom must be a registered physician, preferably an oto- 
logist; and 

2. The signature of his present or last employer if 
obtainable; if self employed, a satisfactory document of 
evidence must be submitted with application; and 

3. His own signed statement. 

All of which shall provide convincing testimony as to 
the ability of ‘the applicant to meet the basic require- 
ments hereby set forth as follows: The Board shall cer- 
tify as qualified only those persons competent to make 
ear impressions or casts, to make a hearing analysis, and 
to fit or adjust a hearing aid so that it satisfactorily car- 
ries out its intended functions. 

In addition, the applicant is required to submit writ- 
ten answers to the Certification Examination. A passing 
mark in this examination is required before certification 
can be granted. 

CHARACTER 

Satisfactory evidence must be submitted, and the 
Board must be convinced of the applicant’s character and 
integrity before qualifying said applicant for certifica- 
tion. 

Furthermore, the applicant shall furnish a state- 
ment in his own words concerning his qualifications for 
certification, including reference to the kind of training he 
has had, the outstanding professional attainment he can 
cite, etc. The applicant will make this statement as long 
as necessary, including why he believes himself quali- 
fied to be certified, and giving a brief summary of the 
responsibilities at his place of employment or business 
during the year preceding the date of his application. 


Requirements for Firm Certification 

Individual offices of any firm, company, co-partner- 
ship, sole proprietorship, or corporation whose principal 
business is that of selling and servicing hearing aids at 
retail, may be designated as certified provided that such 
office shall meet the standards set up by the Society’s 
by-laws. Each office or branch office shall be individual- 
ly certified and such certification shall remain in effect as 
long as the annual fees are paid, and the office continues 
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The Situation Today 


T ODAY, the struggle to raise standards is still being 
fought. Some elements in the industry, in a blind 
effort to sell more and more instruments to a price- 
conscious public, claim that the hard of hearing per- 
son is not entitled to proper testing and fitting pro- 
cedures, or to any more services than are involved in 
the sale of any piece of merchandise. 

Gradually, however, viewpoints are changing. 
More and more hearing aid dealers and consultants 
are realizing the necessity of helping to raise stand- 
ards by associating themselves with the Society of 
Hearing Aid Audiologists. Professional workers with 
the deaf and hard of hearing are recognizing the im- 
portance of the Society’s work. In every way pos- 
sible, the public is being educated and informed of 
the meaning and value of Certification. 

If you would like to receive more information 
about the Society, and about how you may participate 
in and benefit by this worthwhile endeavor, you are 
invited to write to the Executive Director, Society of 
Hearing Aid Audiologists, 260 Southfield Road, 
Detroit 29, Mich. 











to meet the requirements for such certification of the 
Society. 

To be qualified for certification as a firm requires 
that the applicant shall: 

1. Have Certified Hearing Aid Audiologists in suf- 
ficient numbers to give personal supervision ‘in all cases, 
i.e., all personnel responsibly related to fitting hearing 
aids MUST be Certified Hearing Aid Audiologists; and 

2. Have a suitable building or place of business which 
provides as a minimum, adequate facilities and proper 
records; and which meets all local health and fire depart- 
ment specifications applicable to this kind of establish- 
ment; and with neat and clean facilities; and present 
evidence of adequate Malpractice Insurance coverage; and 

3. Provide private fitting or demonstration rooms 
adequate for performing the necessary functions; and 

4. Conform to the Trade Practice Rules as promul- 
gated by this Society and the Federal Trade Commission, 
and such other regulatory bodies as the Board may from 
time to time recognize. 


Annual Directory 

Names of Certified Hearing Aid Audiologists and 
Certified Firms are published each year in the Society’s 
Annual Directory. This directory is printed in AUDECIBEL, 
the Society’s official journal, and is made available in 
booklet form to the public, or any professional worker, 
upon writing to the Society. 


Yellow Pages Program 

To aid the hard of hearing person in finding Certi- 
fied Hearing Aid Audiologists in his area, the Society 
encourages its members to participate in the Yellow Pages 
Program. : 

Members may be listed in their local classified telephone 
directories under the heading HEARING AID AUDIOLOGISTS, 
featuring the Society’s official seal and the explanation, 
“This seal is issued only to individuals and firms certified 
by the National Board of the Society of Hearing Aid 
Audiologists as to their Competency, Responsibility and 
Reliability.” 

Members in each area share equally in the cost of 
this program, and all listings must be placed through the 
Society’s Executive Director. 


Audecibel 


An important part of the Society’s educational pro- 
gram is the publication, six times a year, of AUDECIBEL, 
the official journal of the Society. Its purpose is to bring 


(Continued on next page) 
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The Certified Hearing Aid Audiologist is neither 
a clinical nor a medical audiologist, and he does not 
designate himself as such unless he should also meet 
the requirements of those specialties. 


@ The clinical audiologist is a degree-holding 
individual who is engaged in either the speech 
or hearing fields of audiology. The certi- 
fied audiologist is a clinical audiologist who 
has been certified by the American Speech 
and Hearing Association. 


@ The medical audiologist is a physician who 
has received additional training in the field 
of medical audiology. 


@® The Certified Hearing Aid Audiologist is a 
hearing aid dealer or consultant who has 
been certified by the Society of Hearing Aid 
Audiologists. 


The Certified Hearing Aid Audiologist consid- 
ers himself part of a team which includes the phy- 
sician, the rehabilitation worker, the clinical audio- 
logist, and the educator. He realizes that each 





The Function 


_ of the Certified Hearing Aid Audiologist 


member of this team must contribute his one vital 
specialty; that all of them, working together, can 
most effectively benefit the hard of hearing person. 


For, although the function of the Certified Hear- 
ing Aid Audiologist is to fit and sell hearing aids, 
he is more than a salesman. He is, in effect, a pro- 
fessional specialist who is required to meet profes- 
sional standards. He believes that the welfare of 
the hard of hearing public is of foremost considera- 
tion, and he believes that this end cannot be served 
if he remains independent of the control of the 
professional organization in his field. 


His firm operates as a profit-making enterprise, 
and he believes that the extent of its profits is a 
measure of his satisfactory performance in the pub- 
lic interest. Profitable operation, he believes, must 
result from new and better products, from lower 
costs, and from greater service rendered. 


It is to these goals that he is dedicated, to the 
ultimate end that the happiness of the individual and 
his value to the community can be increased by pro- 
viding him with better hearing. 





Society of 
Hearing Aid Audiologists 


(Continued from previous page) 





to the otologist, the hearing aid audiologist, and others 
interested in the field of hearing and audiology, authori- 
tative articles, papers, and data concerned with research, 
techniques, education, and new developments in the field 
of assisting the hard of hearing. 


Books and Literature 

The Society makes available to professional workers 
and the general public literature, reprints, and books 
(from several publishers) dealing with hearing aid audio- 
logy and related fields. 


Annual Meeting 

The Society’s Annual Meeting features speeches by 
leading authorities in hearing aid audiology and related 
fields. Films, workshops, and panel discussions are often 
presented. From time to time, regional conferences and 
meetings are held in various parts of the country. 


Grievance Committee 

As a safeguard to the public, the Grievance Commit- 
tee was established for the purpose of investigating com- 
plaints regarding Certified Hearing Aid Audiologists. 

Anyone who feels he has not been fairly treated by a 
member of the Society, or anyone who believes that a 
member of the Society has acted unethically, may file a 
complaint with the Society’s Executive Director. 

The Grievance Committee, after a careful investiga- 
tion, reports to the Board of Governors, which may take 
action ranging from a reprimand to cancellation of cer- 
tification. 
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t's important 
THAT YOU KNOW WHERE 
TO BUY QUALITY 


Earmolde 
ANY STYLE + ANY MATERIAL 


No matter what your requirements as to ear- 
mold style or material we can meet your needs 
with a quality product. Twenty years of cen- 
tinuous, high-quality production backs our 
claim. 





Wace you tied ——— 


Formtex Impression Compeund 
© Mixes rapidly ® Sets slowly 
© Not tacky ® Ne ear distortion 
® Absolutely no shrinkage 
Use this greatly improved product and 
be convinced. 


Ask for our brochure and 
further particulers 


Fie MOULDING LABORATORIES 


55 E. WASHINGTON STREET 
CHICAGO 2, ILLINOIS 


Highest Quality Products for 20 Years 
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Now... from 


arion 
a top quality 


new combination 
speech and pure tone 


AUDIOMETER 


at the introductory price of 


only $5000 


“All that is to be desired in the office”’ 


—says noted otologist— 


















We endorse and sub- 
scribe to the princi- 
ples and ethics of the 
SHAA as set forth in 
this issue. 





























° The Otarion Model 1000 Speech and 
y Me, a combination speech and pure a pees was onan sa 
tone Audiometer with all these i gee 8. May Seem NE IRE 8 


oe ahem : testing equipment in one convenient 
features in one attractive light weight case: unit. And the special introductory price 


of $550.00 includes all the ‘‘extras” 
necessary for both diagnostic and pre- 
scription purposes. Write today for full 
information. The Otarion Model 
1000 is available either in cabinet 
or portable models. 









@ A pure tone circuit from 250 to 8,000 cycles with 
continuous tone and pulsating tone 


@ Speech circuit with high suppressed, low sup- 
pressed and normal positions 
Speech circuit and record circuit 


Gray Plastic Covered 


Masking circuit and microphone circuit Paes ey 


In-built loud speaker plus jack for external speaker 


Bone conduction receiver 


» 

* 

* 

@ Double high quality earphones 
° Developed by Otarion engineers who created the world’s 
& 











Microphone and Monitor phone first (and best) eyeglass hearing aid, The Listener. 
Gea | -atsqer SERVING THE 
arion Lisiener, HARD OF HEARING 


co Fr PrP ORATION SINCE THE 1930’S 
Ossining, New York 








AUDECIBEL — AUGUST 1959 





















Encountering New Earmold 
Problems With Hearing Aid 
Glasses? ? ? ? 


MANY DEALERS ARE - - 
AND ARE FINDING 
A SOLUTION WITH Mid-States 


SOFTEX and NUTEX EARMOLD 


SOFTEX and NUTEX EAR- 
MOLDS have swept the nation 
used conventionally — Now ap- 
plied to hearing aid glasses, 
SOFTEX and NUTEX EAR- 
MOLDS are proving THE AN- 
SWER to close acoustical seal 
with comfort to the user. 


SOFTEX and NUTEX were de- 


veloped by hearing aid people 
for hearing aid people. 


CHARTER MEMBERS: 
Hearing Aid Industry 
Conference, Inc. 





“The QUALITY Earmold Facility” 

















INDUSTRY NEWS 











HAIC Officers and Directors (left to right) : 


Leland Rosemond, Leland Watson, C. R. 


Marshall, Robert Edgell, Rolf Stutz, David Barnow, William Brown, and Richard 
Burger. 


Leland A. Watson Elected 
President of HAIC 


Leland A. Watson was elected presi- 
dent of the Hearing Aid Industry 
Conference at the trade association’s 
annual meeting, April 28, in New 
York City. Leland E. Rosemond was 
elected executive vice-president, C. R. 
Marshall was re-elected treasurer, and 
Robert Edgell was re-elected secre- 
tary. 


Mr. Watson is president of The 
Maico Co.; Mr. Rosemond is presi- 
dent of Otarion Listener Corp.; Mr. 
Marshall is associated with Raytheon 
Manufacturing Co.; and Mr. Edgell is 
publisher of The Hearing Dealer. 

Other directors elected were William 
N. Brown, Acousticon; Rolf Stutz, 
Audivox; and Richard Burger, Quali- 
tone. 

David H. Barnow, past president, 
remains on the board of directors. 








Audiotone 


manufactures a complete line of hearing aids, from 
“hearing glasses”, ear-level units, to the conventional pocket 


est recommendations. 


laboratory .. 


type. Audiotone was the FIRST 


to manufacture “hearing 


emggent with the ge te 


all in one temple, and 
Audiotone= wore he FIRST omar 


the same manner. 


THE NAME OF QUALITY 
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Audiotone 


CUSTOM FITTING is an invitation to scientifically prescribed 
hearing correction. AUDIOTONE custom fitting is building 
AUDIOTONE dealers a happy, satisfied clientele with the 
kind of confidence that means repeat business and the high- 


Custom fitting means that you, the dealer, can now fit your 
customer with a custom built hearing instrument to pre- 
cisely correct his prescribed hearing loss. 

AUDIOTONE Custom Fitted Hearing Glasses are built in the 
- not on the production line. 


_ When you deliver AUDIOTONE Custom Fitted Hearing 
Glasses with the customer's name engraved on the temple 
you make a friend and a booster for life. 


Are you offering this fine, profitable service to your cus- 
tomers? You can, you know. 


For this popular, profitable, proven approach... 
WRITE US TODAY! 


AUDIO COMPANY OF AMERICA 


- 401 WEST JACKSON STREET 


PHOENIX, ARIZONA 
sane 
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Maximum performance in an On-The- 
Head Model. 128 + 3 decibels maximum 
output pressure; high gain, unsurpassed 
clarity and freedom from distortion. 


“— 





Vicon OE-33 


Preferred by those who wear glasses, but 
do not want hearing-glasses, and by men 
because the Vicon OE-33 can easily be 
concealed behind the ear. 119 to 122 deci- 
bels maximum output pressure. 





Vicon OE-22 


Preferred by women because it fits up on 
the ear, well above many hair styles. 119 
to 122 decibels maximum output pressure. 


THE Vicon INSTRUMENT COMPANY 


Now You Can Offer 
+3 Decibels Output Pressure 





On-The-Head 


Instruments 


®@ Beautifully and comfortably contoured to fit snugly behind 
‘the ear. 


@ Complete acoustical systems; choice of internal or external 
receiver. 


@ Powered by popular, long-life, E675 battery. 

®@ Convenient finger-tip control. 

@ Choice of gunmetal, bronze or flesh color. 

@ Guaranteed two full years against defects in materials or 
workmanship. 

Clients you could never satisfactorily fit before can now enjoy the 
freedom and cosmetic advantages of an on-the-head instrument. The 
Vicon OE-22 and 33 Models have a maximum output pressure of about 
120 decibels, giving full, rich amplification over a wide frequency range. 
Vicon OE-88 delivers a maximum output pressure of about 130 decibels. 

Like all other Vicon Hearing Instruments, the Vicon On-The-Head 
Models are prescription quality. You receive individual performance 
specifications with each Instrument. 

Use the handy coupon below to send for complete information. 


VICON MANUFACTURES OTHER MONAURAL AND STEREOPHONIC 
INSTRUMENTS TO FIT VARIOUS NEEDS. ALL ARE PRESCRIPTION 
QUALITY. ALL INCLUDE COMPLETE SPECIFICATIONS. ALL ARE 
COMPETITIVELY PRICED. 


THE | / C 0 f) INSTRUMENT COMPANY 


184 Vicon Bldg., Colorado Springs, Colorado 


ore ee ee ee Phone: MElrose 5-3568 




















se AAA lca lac an ss on a otal 


I ! 

| 184 Vicon Building, Colorado Springs, Colo. | your client CaM eee 
Gentlemen: 

| Please send me complete information about Vicon Hearing | “Wp. 

, Instruments and a Vicon dealership. " Licton Ke 

i NAME i * Wi ” 

! 

| oearsnr | with a Vicon 

1 appress \ 

| CITY ZONE ___ STATE 








NOW’S THE TIME 
... to make hotel reservations 
for the S.H.A.A. Annual Meet- 


ing, October 9th and 10th. 
Write to: Hotel LaSalle, Chi- 
cago, Ill. 


CLASSIFIED 
ADVERTISING 


CLASSIFIED ADVERTISING RATES 


$5.00 minimum—four lines (25 words) or 
less. Additonal lines or fractions there- 
of, $1.25 each (six words per line). Add 
extra line for keyed replies. No agency 
discount. Bold face lines and lines in 
capitals carried at double rate. Cash 
with order. 

















BUSINESS FOR SALE 


HUSBAND-WIFE grossing, $100,000. 90% of- 
fice. $1,500 per month batteries, etc. Fran- 
chised office—established over 20 years. Top 
manufacturer. - Modern air conditioned, low 








rent, sound lease, beautiful upstate New York 
area with well supported industry. $18,000 
cash. Discount (alt new) latest models at 
cost. Reply Box 100, AUDECIBEL, 260 














Southfield Rd., Detroit 29, Mich. In confi- 
dence, principals only. 
FOR SALE 
STOP EARMOLD FEEDBACK .. . IM- 
MEDIATELY SAFELY PER 


MANENTLY with ADCO SOFT REBUILD- 
ER COMPOUND. Sets right in the client’s 
ear. Cures in 15 minutes while in the ear. 
No heat. No smarting. Cures feedback prob- 
lems right on the spot without tools or equip- 
ment. No trimming or buffing necessary. 
Saves time . . . dollars . . . sales. Now in 
use all over the nation. One half unit, $5.50. 
One unit makes 100-200 repairs, $10.25. Send 
check, save postage. Money ck guaran- 
fee. ADCO, Inc., 631- 15th St., Denver 2, 
oO. 











Gathered WERE & THERE 











Deafness Research Foundation 
Announces Grants 


The Deafness Research Foundation 
has announced the following grants 
for basic research in hearing and 
deafness: 


® To the Hearing and Communi- 
cation Laboratory, Indiana Univer- 
sity, $4,400 for research on the funda- 
mental relationships between the 
amount of noise exposure and the 
amount of permanent hearing loss. 

® To the Hearing and Speech 
Clinic of the Children’s Hospital So- 
ciety of Los Angeles, $3,840 for a 
project to examine the reliability of 
hearing evaluation in young children. 


® To the College of Physicians and 
Surgeons, Columbia University, $5,000 
for two projects: 1) a statistical 
study of the incidence, type, and 
severity of hearing impairment at all 
ages in the population; and 2) an in- 
vestigation of the causes cf congenital 
malformations of the ear, using ani- 
mal embryos. 

Mrs. Robert C. Ramsey, the Foun- 
dation’s president, reported that, in 
addition to supporting fundamental 
research in hospitals and universities, 
the Foundation also acts as a clearing 





house for evaluating and spreading 
knowledge on the subject of deafness. 
It also informs the public of the value 
of hearing tests, early diagnosis of 
hearing loss, and methods of preven- 
tion and treatment. 


The Foundation’s address is 250 
Park Ave., New York 17, N. Y. 


* * * 


Letter From Verl Conn: 


To the Editor: I would like to ex- 
press to you and the Board members 
my sincere appreciation for your in- 
terest shown in visiting us Western- 
ers. We certainly appreciate your 
coming and we were pleased with 
your various contributions. 


I would like to particularly express 
my personal appreciation to Esther 
Daniel and Joe Fortier and the com- 
mittee for the fine job of conducting 
our western meeting. They made me 
proud to be their representative, and 
certainly they disclosed the talents 
we are seeking to implement our 
ranks. With such fine people as 
these we cannot fail. 


Verl E. Conn, Governor, S.H.A.A. 
San Diego, Calif. 





audiometers. 
installations. 
white noise. 








MODEL-MD AUDIOMETER 


Meets all American Standards Associa- 
tion requirements for general diagnostic 
Adaptable to 
Built in saw-tooth AND 


two-room 


QUALITONE SALUTES 
The Society of Hearing Aid AAudiologists 


and compliments them on their outstanding program which is bound to 
elevate the standards of the industry. 


Qualitone also features a complete line of latest design eye glass, 
behind-the-ear and in-the-ear Hearing Aids. 





COMBINATION SPEECH AND 
PURE TONE AUDIOMETER 


Combines pure tone tests and speech 
tests in one compact portable unit. Ideal 
for clinics, 
evaluation centers. 


Complete price range. 


QUALITONE COMPANY Linden Hitis Station, Minneapolis, Minn. 


school nurses or hearing 
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reasons why more 


thinking distributors join 
Acousticon every year! 





1. REWARDING—“An Acousticon Distributorship has proven extremely rewarding 
to me. From my earliest recollection I have been interested in people. That’s why 
I taught High School Science and Mathematics for 8 years and was a School Super- 
intendent for 18 years. But selling Acousticon Hearing Aids has given me the even 
closer human relationship I’ve always sought. Besides, it assures me a satisfying 
profitable employment in which I can remain active so long as I’m physically able.” 
—Andrew L. Burns, Sr., Texarkana, Texas. 





2. FAMILY—‘“Dad always wanted to be associated in business with 
one or more of his sons. Eleven years ago, Dad asked me to help him 
open an Acousticon Distributorship. From “scratch,” sales grew 
rapidly to the point that, three years later, we added my older brother, 
Martin. In September, 1955, Leo A. Burns, a first cousin, and in 
December, 1956, Ray Phillips, a brother-in-law, also joined us. Selling 
Acousticon hearing aids is a real family affair..—A. L. Burns, Jr., 
Texarkana, Texas. 


Poo oe 








3, ACCOMPLISHMENT —“Dad and my brother, 
A. L., opened their Distributorship in Texarkana. 
Fine Acousticon products and good service cre- 
ated a wider and wider sales area. I opened an 
office in Shreveport, La. Leo opened up EJ Do- 
rado, Ark.; and Ray, Tyler, Tex. Continued 
growth called for more manpower: H. M. “Lefty” 
Donald in Monroe, La.; Bently Gibbons, Little 
Rock, Ark. ; Ben Quertermous, Hot Springs, Ark. ; 
and H. E. Barnwell, Fort Smith, Ark. It’s been a 
satisfying accomplishment to Dad to watch his 
business expand and to give many people steady 
and growing incomes.”— Martin Burns, Shreve- 
port, Louisiana. 





Are you aggressive? Is your thinking 
progressive? There may be a place for 

‘ou in Acousticon’s growing Your Golden Circle of Sound 
distributor family. Communicate in 
complete confidence with: Bill Brown, 
Vice President, Dictograph Products, 
Inc., 95-25 149th Street, Jamaica 35, 
New York. 
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AUDECIBEL 


260 Southfield Road 
Detroit 29, Michigan 


Form 3547 Requested 





The 
most 
Taalorolat-lal' 
word 
he 
ever 


aks=rct ae, 


EVEREADY 


TRADE -MARK 





THE NAME YOUR CUSTOMERS KNOW AND TRUS] 








